[bookmark: _t34pkdhtknbw]Ad Testing Framework Guide
[bookmark: _dtrmvkszqb6x]Why This Framework Works
This ad testing system:
· Saves time by efficiently testing multiple variables
· Provides clear data on which elements perform best
· Works across all major ad platforms
· Creates a continuous improvement cycle
· Separates hooks from bodies to identify winning elements
[bookmark: _b0weurtfaudu]The Three-Part Framework
The framework breaks down ad testing into three core components:
1. Ad Hooks - The critical first 3-5 seconds of your ad
2. Ad Bodies - The main content and structure of your ad
3. Campaign Structure - How you organize your tests for clear data
[bookmark: _yzcwuts65lcr]Step 1: Create Your Ad Bodies
[bookmark: _r1nplj657ynq]A. Prepare Two Main Ad Body Versions
1. First Version: What → Why → How → Proof

· What: Clearly state what you're offering
· Why: Explain why it matters to your audience
· How: Outline how it works
· Proof: Show results, testimonials, or evidence at the end
2. Second Version: Proof → What → Why → How

· Start with proof/results upfront
· Then follow with what you offer, why it matters, and how it works
[bookmark: _ikjyfil1rdws]B. Script and Film Your Ad Bodies
1. Write scripts for both versions (typically 2-3 minutes each)
2. Keep the content identical except for the order
3. Record both versions using a teleprompter for consistency
4. Maintain the same energy, backdrop, and quality in both recordings
[bookmark: _1217xa5oarce]Step 2: Create Your Ad Hooks
[bookmark: _jwy0aq2heabk]A. Develop 10 Different Hook Variations
Create 10 different opening hooks (first 3-5 seconds) that:
1. Call out your target audience specifically
2. Include a visual pattern interrupt (not just verbal)
3. Show your face to build connection
4. Convey the result viewers will get
[bookmark: _lu8icejtc80o]B. Film Each Hook Separately
1. Record each hook as a separate clip
2. Put extra energy and emphasis into these crucial few seconds
3. Speak directly to the camera
4. Use clear, concise language
[bookmark: _eh3xihgl60y6]C. Effective Hook Templates To Test
1. "Want to [double your desired outcome] for your [business type]? This is how you do it."
2. "This is why your [product/service] isn't working..."
3. "[Target audience], you won't believe this! How I [achieved impressive result] within [timeframe]."
4. "If you are a [target audience], listen up!"
5. "The #1 thing I tell every [target audience] is this..."
6. "If you want to [achieve goal], you need to hear this."
7. "When it comes to [desired outcome], I only trust one single hack. Let me show you."
8. "If you [audience identifier], you're going to enjoy this video, and you will NOT see it coming!"
9. "Here's how you can [get result] every single time."
10. "The #1 mistake [your audience] makes that costs them [negative outcome]."
[bookmark: _a38y1vs2x6v5]Step 3: Set Up Your Campaign Structure
[bookmark: _bkacfnyav6gd]A. Create One Main Campaign
1. Set up a new campaign for testing purposes
2. Keep budget modest but sufficient for statistically significant data
3. Use the same targeting parameters you normally would
[bookmark: _a9t04vcbmxav]B. Create Two Ad Sets Within That Campaign
1. Ad Set 1: Will contain all ads using Body Version 1 (What→Why→How→Proof)
2. Ad Set 2: Will contain all ads using Body Version 2 (Proof→What→Why→How)
3. Keep all targeting and placement settings identical between ad sets
[bookmark: _he88z4nbv7o0]C. Create Your 20 Total Ads
For Ad Set 1:
· Create 10 ads using Body Version 1
· Edit each of your 10 hooks onto the beginning of the same body
· All 10 ads in this set will be identical except for the first 3-5 seconds
For Ad Set 2:
· Create 10 ads using Body Version 2
· Edit the same 10 hooks onto the beginning of this body
· Again, all 10 ads will be identical except for the hook
[bookmark: _pge5olgn6pli]Step 4: Analyze Performance Data
[bookmark: _4zppoh2kuqij]A. Compare Ad Bodies (Ad Sets)
1. Let the campaign run until you have statistically significant data
2. Compare the overall performance of Ad Set 1 vs. Ad Set 2
3. The better-performing ad set reveals your more effective structure (What→Why→How→Proof or Proof→What→Why→How)
[bookmark: _ukmikwuoivc7]B. Compare Ad Hooks (Individual Ads)
1. Within each ad set, identify which hooks perform best
2. Since the only difference between ads in the same set is the hook, any performance difference is attributable to the hook
3. Compare metrics like:
· Watch time
· Click-through rate
· Conversion rate
· Cost per acquisition
[bookmark: _x2bcg131oczn]C. Identify Your Winners
1. The better-performing ad set tells you which body structure works best
2. The top 2-3 performing ads within each set tell you which hooks work best
3. Your ultimate winner combines your best hook with your best body structure
[bookmark: _8b6q7oadheqp]Step 5: Continuous Improvement Cycle
[bookmark: _gv58rumxcs4i]A. Create a New Testing Round
1. Keep your winning body structure for the next round
2. Create a new body version that builds on what you learned
3. Take your top-performing hooks and create variations
4. Add a few completely new hook ideas
[bookmark: _9lpkpphm5ipe]B. Repeat the Process
1. Set up a new campaign with two ad sets:
· Ad Set 1: Your previous winner
· Ad Set 2: Your new challenger
2. Test 10 hooks on each
3. Analyze and identify new winners
[bookmark: _whlapwns4hzu]C. Maintain Your Winner Campaign
1. As you identify winning combinations, move them to your main campaign
2. Scale budget on proven winners while continuing to test new variations
3. Never stop testing, as ad fatigue eventually affects even the best ads
[bookmark: _ey6gjwp80uen]Implementation Timeline
Week 1: Preparation
· Days 1-2: Script your two ad body versions
· Days 3-4: Record your ad bodies
· Day 5: Script your 10 hooks
· Day 6-7: Record your hooks and edit your 20 ads
Week 2: Launch & Initial Data
· Day 1: Set up campaign structure and launch
· Days 2-7: Monitor performance but avoid making changes
Week 3: Analysis & Next Round
· Days 1-2: Analyze data and identify winners
· Days 3-5: Prepare new variations based on winners
· Days 6-7: Set up next round of testing
[bookmark: _mu3gvrvfdbce]Common Mistakes to Avoid
1. Changing too many variables at once - Stick to this framework so you know exactly what's working
2. Making decisions with insufficient data - Wait for statistically significant results
3. Ignoring platform-specific nuances - While this framework works across platforms, adjust expectations for each
4. Not being bold enough with hooks - The first few seconds must grab attention, so take calculated risks
5. Focusing only on clicks, not conversions - Measure what matters most to your business
[bookmark: _sulokfs9xxf0]Final Tips for Success
· Don't touch winning campaigns - If you have ads that are already performing well, don't include them in testing
· Be patient - Good testing takes time to yield reliable data
· Be systematic - Document your results for future reference
· Watch competitors' ads - Get inspiration but don't copy
· Focus on hooks - The first 3-5 seconds determine if people watch the rest of your ad
By following this framework consistently, you'll develop a library of proven hooks and structures that work for your specific audience, leading to continuously improving ad performance over time.

