[bookmark: _8hd24cyej76a]Newsletter Template
Hey, it is NAME from COMPANY NAME
[HEADLINE: Main Topic or Announcement]
[OPENING PARAGRAPH: Brief introduction to the topic and why it matters to the reader - 2-3 sentences]
[bookmark: _s9e3dvbp95kl][SECTION 1: Key Information]
· [Bullet point highlighting important fact or benefit]
· [Bullet point highlighting important fact or benefit]
· [Bullet point highlighting important fact or benefit]
· [Bullet point highlighting important fact or benefit]
[bookmark: _o3nanplus501][SECTION 2: Supporting Details or Case Study]
[2-3 sentences providing more context, examples, or evidence supporting your main topic. This could be a brief case study, client testimonial, or explanation of how the solution works.]
[bookmark: _lxe9e442pez6][SECTION 3: Call to Action or Next Steps]
[1-2 sentences telling the reader what they should do with this information - whether it's contacting you, scheduling an assessment, or taking advantage of a special offer.]
Talk later, Edward
PS. If you have any questions, just reply to this email

[bookmark: _tdyhs1rrzmtt]
[bookmark: _sw3zzlc56n4h]Newsletter Writing Guidelines:
1. Length: Keep the entire newsletter to 2 minutes or less reading time (approximately 250-350 words)
2. Structure:
· Always start with "Hey, it is Edward from Ecovision Window Films"
· Include a clear headline that communicates the main topic
· Use H3 (###) for section headers
· Use bullet points for easy scanning
· Always end with "Talk later, Edward" and the PS line
3. Content Focus:
· Focus on ONE topic per newsletter
· Provide actionable information and clear value
· Include specific details rather than vague statements
· When possible, include real examples or case studies
· Maintain a professional but conversational tone
4. Topics to Consider:
· Case studies of successful installations
· Specific benefits of window films (energy savings, comfort, UV protection)
· Seasonal tips related to window performance
· Available rebates or incentives
· Maintenance information
· Industry insights or trends
5. Visual Elements (if including in email):
· Use simple, clean formatting
· Include no more than one image if necessary
· Ensure any graphics support the main message
6. Frequency:
· Send consistently (weekly, bi-weekly, or monthly)
· Time sends for when clients are most likely to read (typically Tuesday-Thursday mornings)

